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JAPAN AUSTRALIA BAHAMAS BAHRAIN CANADA UNITED KINGDOM COSTA RICA
EGYPT EL SALVADOR GUAM GUATEMALA HONDURAS JORDAN IRELAND ICELAND ARUBA
TURKEY KUWAIT LEBANON UNITED STATES OF AMERICA MEXICO NICARAGUA OMAN PANAMA PUERTO RICO
SAUDI ARABIA QATAR SOUTH KOREA SYRIA TRINIDAD Y TOBAGO UNITED ARAB AMIRATES CAYMAN ISLANDS
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For more information, please contact us at
001 303 454 6704 or send email to ini@quiznos.com
1475 Lavaence Street, Suite 400
Denver, CO 80202




No matter where you are...

TIME FOR A DELICIOUS OFPORTUNITY!
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Quizno’s Mass Appeal

Loved by corswmers arownd the world, every QUIZMNO'S sandwich
i toasted to bring cut the highest flavor profile,

QUIZNC'S proprietary bread and dressing make its sandwiches
elassic in ary culture,
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QUIZNG'S subs feature the highest quality mests, chesses amd
ather Ingredients.

A memu of nearly owo doren sandwiches plus dellelous soups,
salads, desserts and beverzpges offers wvarbery & bulds customer

frequerdcy,

Entrepreneur Magazine: Jan., 2006 — #2 Best Overall Franchise Top Franchise 500

Nations Restaurant News: June, 2005 — #| Sandwich Chain ranked by growth in number of US units
QSR Magazine: Aug., 2005 - #3 inTop 50 Chains ranked by change in system wide sales
“Restaurants &€ Institutions™ Magazine - #1 in sales volurme growth

RESTAURANTS OPEN
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INTERNATIONAL GROWTH

There are over 500 Quizno's restaurants operating in twenty one countries.
Our philosophy of international grewth and attention to localizadon has made us a major QSR
player around the world,

MASTER FRANCHISES

You're Master Franchise Comes with 2 model to build your Infrastructure, Ve provide Training
in all five disciplines of franchising, this includes:

Development — Franchise sales and growth strategies

Design and construction - Procurement of Local Construction materials,
Equipment and small wear

Quality Assurance - All food Procurements including preduct specifications
Marketing - Localizing Brand Architecture and local Marketng,

Restaurants Operations - Al training systems and material, tools from operating system
to all operating platforms

www.quiznos.com



